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FUELL ING CONNECTIONS  

( T H E  C O N C E P T )  
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An on-line community hub that provides a platform 

for people to get expert advice and share 

information about saving money in the home, with a 

key focus on reducing the cost of energy. 

The hub primarily supports disadvantaged people 

classified as being in ‘fuel poverty’ who are 

struggling to pay bills and are having to choose 

between eating and heating. 

Here we present the achievements from the 

three pilot projects: Don Valley in collaboration 

with Caroline Flint MP and The Wellness Centre, 

Tower Hamlets in collaboration with Jim Fitzpatrick 

MP and Poplar Harca, and Truro and Falmouth in 

collaboration with Sarah Newton MP’s office. 

 

 

 



FUELL ING CONNECTIONS  

( T H E  R E S E A R C H )  
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Fuelling Connections was developed following research into 

the reality of the lives of people living in fuel poverty. Key 

learnings from this research that informed the creation of 

Fuelling Connections was that: 

• Householders often prioritised paying phone and internet 

bills over food and energy  

• Many householders were isolated and may not have left 

their homes for several days  

• Householders did not identify as being in ‘fuel poverty’ 

• Householders did not see their problems as being solely 

related to energy but rather part of a wider set of issues  

• There was a lack of cohesion among existing support 

services  



OUR APPROACH  

C R E A T I N G  S T R O N G E R  C O M M U N I T I E S  
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Based on this research we decided the project tackling these 

issues should: 

1. Utilise social media: Much of the existing messaging 

around fuel poverty was being published in a space 

householders weren’t using. It was important the project 

should operate in a space where conversations were 

already happening. 

2. Strengthen collaboration: The lack of cohesion 

among local services had eroded trust with 

householders and made it difficult for them to access 

support. A key aim for the project was that it supported 

organisations in forming stronger connections in the 

community.  

3. Be tested and adaptable:  We chose to pilot the 

concept and in a rural and urban area and create a how 

to kit for groups to replicate, sharing best practice 

across communities and householders 

 



W H A T  W E  D I D  
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1. Engaged local MPs and worked together to identify existing local resources available to support 

households struggling to pay bills. 

2. Identified at least one coordinator in each area and prepared them to run a local Facebook page 

to provide advice and support, and liaise with stakeholders. 

3. Created a content plan based on information householders are most interested in – money saving 

schemes, eating well for less, best energy deals etc. 

4. Provided a regular stream of useful information and a network of organisations able to answer 

questions or give additional support. 

5. Undertook a targeted local recruitment programme to encourage people to become involved in 

the groups. 

6. Undertook interviews to evaluate the impact of the programme and identify areas for 

improvement. 

 

 

 



HEADLINE IMPACTS  
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Fuelling Connections is the first project of its kind to tackle 

the issues associated with fuel poverty through an 

engaging, interactive online platform. 

A C R O S S  T H E  T H R E E  L O C AT I ON S :  

• 1,354 households recruited to one of three local pages. 

• 96 stakeholders engaging locally across the three 

pages. 

• 653 posts sharing advice on saving money in the home. 

• 143, 297 reach through Facebook alone. (The number of 

unique users who saw content.) 

• 1,444 engagements* with advice shared. (The number 

of people who reacted, commented, liked, shared or 

clicked on a post) 

31 PIECES OF PRESS COVERAGE. TOTAL REACH OF 4 

MILLION PEOPLE. 
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POPLAR AND LIMEHOUSE 
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POPLAR AND L IMEHOUSE  

A C H I E V E D :   

432 HOUSEHOLDS, FACEBOOK REACH OF 42,565 

7 

A I M S  A C H I V E D  

Provide relevant and 

consistent 

communications. 

- daily posts. 

• 275 posts on saving money on 

bills, home efficiency, health, 

local events and services. 

Create a stronger 

collaboration. 

- 30 local stakeholders 

feeding in to the page. 

• 2 local co-ordinators recruited. 

• 28 stakeholders engaged. (Either 

attended the roundtable or fed 

information into the page) 

Connect householders 

to local support 

- Recruit 200 

householders inc. 50 

new to local services. 

• 432 householders joined the 

page. 

• Reach on Facebook of 42,565 

since January. 

Share best practice 

within communities. 

- 50 householders 

sharing their own 

advice. 

• 326 comments and shares of 

posts. 



FUELL ING CONNECTIONS  

IN  ACTION  
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STARTING CONVERSATIONS  
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WHAT LOCAL PEOPLE ARE  

SAYING ABOUT THE PROJECT  
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Jo Goodman – Bromley by Bow Centre I’ve been 

very impressed with the page – the content seems to 

be fun, relevant and accessible, helping to remove the 

stigma of talking about money. A lot of the content 

seemed to be about general money saving which I 

think was positive as it made it more engaging than 

only talking about energy. 

Babu Bhattacherjee from local support group 

Poplar Harca: “Fuelling Connections is a fantastic 

way to share ideas and to reach out to the Poplar and 

Limehouse community and we are strong supporters 

of the initiative. For isolated residents this a valuable, 

and often essential, community resource that will 

make all the difference in the colder months.” 

Anne McDonald local mother of four – ‘I think the 

Fuelling Connections page is an absolutely brilliant 

community, it’s a great way to talk to and share ideas 

with other Mum’s and get tips on saving money 

around the house and reducing energy bills.’  

Jim Fitzpatrick, MP for Poplar and Limehouse                      

Fuelling connections has been a simple and effective way to 

ensure that help provided by local fuel poverty agencies reaches 

those most in need. It is easily scalable and I would encourage 

other MP’s to launch this project in their constituencies.’ 

Rachel Jones local mother of three ‘I think it’s great for people 

that don’t know how to budget it puts all the information at hands 

reach’  

Rachel Salmon local mother of one ‘Everyone’s different, some 

tips work for some people and some things don’t, what’s nice about 

Fuelling Connections  is that each person who shares a tips comes 

from a different background and they get to share a way they save 

money in their homes which is great…pennies make the pounds 

and pounds make the hundreds’ 
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DONCASTER 
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DONCASTER  

A C H I E V E D :  

422 HOUSEHOLDS AND REACH OF 33,162 
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A I M S  A C H I V E D  

Provide relevant and 

consistent 

communications. 

- daily posts. 

• 247 posts on saving money on 

bills, home efficiency, health, 

local events and services. 

 

Create a stronger 

collaboration. 

- 30 local stakeholders 

feeding in to the page. 

• 1 local co-ordinator recruited. 

• 22 stakeholders engaged, either 

attended the launch or fed into 

the page. 

Connect householders 

to local support 

- Recruit 200 

householders inc. 50 

new to local services. 

• 422 householders joined the 

page. 

• Reach on Facebook of 33, 162 

since January. 

Share best practice 

within communities. 

- 50 householders 

sharing their own 

advice. 

• 258 comments and shares of 

posts. 



FUELL ING CONNECTIONS  

IN  ACTION  
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STARTING CONVERSATIONS  
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STARTING CONVERSATIONS  
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WHAT LOCAL PEOPLE ARE  

SAYING ABOUT THE PROJECT  
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Kelly Hicks, local coordinator from The 

Wellness Centre comments: “What’s 

really important is that it’s run by the 

people who have to make tough decisions 

every day. When people start talking and 

sharing tips with each other they realise 

their not on their own”. 

Rob Foster, local resident ‘I found the 

site really easy to use and now I make 

lists to help me make my money stretch 

futher’ 

 

 

Welcoming the new campaign, Don Valley MP Caroline Flint 

said: “Fuelling Connections is a ground breaking initiative.  Every 

week, there are local families struggling to meet their everyday fuel 

bills.  And any day now, the weather could take a cold turn.  This 

Facebook community should be a melting pot of great ideas, 

connections and advice to help cut those bills.  I hope many local 

people will join and share this on Facebook and beyond.” 

Lucy Moorhouse, a local resident ‘I think everything being shared 

is really interesting, I love the feel and look of the page. It’s really 

friendly and welcoming’  

 AGE UK, I don’t know whether the age profile of our service users 

has had an impact…as time goes on of course, older people will be 

very familiar with technology and social media.  
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TRURO AND FALMOUTH 
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TRURO AND FALMOUTH  

A C H I E V E D :   

500 HOUSEHOLDS AND REACH OF 65,570 
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A I M S  A C H I V E D  S O  F A R  

Provide relevant and 

consistent 

communications. 

- daily posts. 

• 231 posts on saving money on 

bills, home efficiency, health, 

local events and services. 

Create a stronger 

collaboration. 

- 30 local stakeholders 

feeding in to the page. 

• Collaborating with Sarah Newton 

MP’s constituency office to co-

ordinate group locally. 

• 46 stakeholders feeding into 

page regularly. 

Connect householders 

to local support 

- Recruit 200 

householders inc. 50 

new to local services. 

• 500 householders joined the 

page. 

• Reach on Facebook of 67,570 

since January. 

Share best practice 

within communities. 

- 50 householders 

sharing their own 

advice. 

• 206 comments and shares of 

posts. 



FUELL ING CONNECTIONS  

IN  ACTION  
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STARTING CONVERSATIONS  
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WHAT LOCAL PEOPLE ARE  

SAYING ABOUT THE PROJECT  
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Sarah Newton, MP for Truro and Falmouth Poplar comments: 

“Fuelling Connections is a new way of letting people living on low 

incomes in Truro and Falmouth know about what they can do to 

stay warm and well. There are many people and organisations that 

are working hard to help local people with low incomes improve 

their lives. Fuelling Connections is a useful communication tool to 

help connect people who would like some help with those who 

want to provide it.” 

 

Sophie Sweatman, resident ‘People don’t realise the 

difference they can make if they look at the positive 

influence they can have. You guys are posting the 

positive up on the Facebook page’  

 

 

Lorrie Eathorne-

Gibbons, Mayor of Truro, 

‘This sounds like a 

wonderful scheme.’   

 

Raphael Fernandez, a 

local resident, ‘I have 

been having a look at the 

web page and I think that 

it is really interesting. It is 

very interesting to have a 

page committed to giving 

advice to people 

interested in making their 

home more energy 

efficient.’  



4. 

 

EVALUATION 
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KEY LEARNINGS  

The roundtable events were integral in 

mapping out the services already available and 

strengthening connections between 

organisations.  

The key demographic engaging with the pages is 

women aged between 45 and 64 

People responded well to receiving a broad range 

of content to do with energy and saving money in 

the home. Recipes, hacks and community 

event information were the most popular 

posts.  
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KEY LEARNINGS  
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KEY LEARNINGS  
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KEY LEARNINGS  
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KEY LEARNINGS  

Communicating information, support and advice 

using a range of mediums increased 

engagement. Videos proved to be the most 

successful way of engaging householders. Two 

videos featuring local residents have 1886 unique 

views between them.  

Residents responded well to the informal tone of 

the page. Householders saw the page as 

‘inviting’, ‘friendly’ and ‘positive’.  
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KEY LEARNINGS  

Achieving consistent engagement from local 

organisations was a struggle throughout the 

pilot. In Doncaster it was suggested this could be 

because of tensions between existing 

organisations. This was less of a problem in 

Truro and Falmouth as organisations were 

sending information directly to the MP’s 

office.  

Due to the platform used for the project it was 

difficult to measure if householders took the 

‘next step’ and were connected with a local 

support service. We did however conduct 

interviews to measure impact for the 

householders and the biggest impact was that 

the pages helped to build confidence.  
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AREAS FOR FURTHER 

DEVELOPMENT  

• Enhance the evaluation methodology for 

assessing the longer-term impact of the 

engagement. 

• Improve the quality of the national information 

provided to households. 

• Create new on-line interventions to make it 

easier for households to measure and save 

energy at home. 

• Improve information sharing between 

communities. 
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NEXT STEPS  

1. We are creating a Fuelling Connections 

How to Guide for other constituencies to 

replicate what worked well. 

2. We will organise an awareness raising 

event at the House of Commons hosted 

by Sarah Newton MP to ask more MP’s 

to support the initiative in their 

constituencies. 

3. Seeking funding for supporting the 

expansion of the initiative.  

If you have any questions please email 

sarah@hubbub.org.uk 
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THANK YOU 

W W W. H U B B U B . O R G . U K  

@ H U B B U B U K  

 

 

 

 


